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Our Presence and Reach

Brambles has two business units:

1. CHEP (managed as three groups: CHEP Americas, CHEP EMEA (Europe, Middle East and

Africa) and CHEP Asia-Pacific); and
2. Recall.

Brambles headquarters are in Sydney, Australia. Brambles operates in over 45 countries.
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CHEP issues, collects, repairs and reissues over 300 million

pallets and containers to assist manufacturers, distributors
and retailers to transport their products safely and efficiently. 12 ooo+
Y

Recall manages the secure storage, retrieval and EMPLOYEES
destruction of physical and digital information for nearly

80,000 customers worldwide. US$4 02b
jm

Brambles has over 12,000 employees.
SALES REVENUE

Financial Performance 300 m +

PALLETS AND CONTAINERS
Brambles’ total revenue in fiscal 2009 was US$4.02b. CHEP
sales represent 83% of company sales, Recall sales 17% for
the year ended 30 June 2009. Brambles’ total market aam
capitalisation as at 30 June 2009 was US$6.8b. There were

no significant changes to the size, structure, or ownership of =~ CARTONS
Brambles during the year.
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